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Over the last 30 years, corporate social responsibility (CSR) has become a houschold
term, reflecting a combination of factors that we have come to associate with that most
catch-all of terms "globalization,” including the widespread popular concern with such
social issues as the environment and international human rights.

Corporate Social Responsibility examines the history of the idea of business ethics
(which goes back at least to ancient Mesopotamia) before exploring the state of CSR
today. This book argues that a wide-ranging understanding of the purpose of business is
necessary to create value for a community of stakeholders which in turn can generate a ul
sustainable future. The book suggests that corporations still have a long way to go, but rate Social
remains optimistic. The book's sanguine interpretation of the current state of corporate TRt 7

affairs and a recommended way forward, results not only from the authors analysis, but

also his direct experience. This book presents the case that we are in the midst of a Oliver . Williams

major paradigm shift in our understanding of the purpose of business and that this new

understanding holds much promise for business being a significant force for a more just

and peaceful world. This work provides a concise overview of CSR and an important

examination of the present and future work of the UN Global Compact and will be of interest to students of international organizations,
international business and corporate social responsibility.

Reviews:

"This well written, and easily accessible book on corporate social responsibility cuts through the mountain of literature to
tackle the big issues. It is both intelligent and compassionate at the same time, coming from a wise and experienced man.” -
Dr Malcolm Mclntosh FRSA
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